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POWERING THE FUTURE OF DIGITAL OUT-OF-HOME

Digital out-of-home 
is…

…a powerful advertising 
channel that combines the 
impact of traditional 
out-of-home advertising with 
today’s digital capabilities. 

DOOH campaigns inform, 
entertain, attract — and they 
can change the course of 
someone’s afternoon. 



From traditional 
to digital signage
DOOH advertising has emerged as a powerhouse 
within the advertising landscape, captivating 
audiences and transforming the way brands 
connect with consumers. The meteoric rise of 
DOOH is thanks to its ability to attract and delight, 
as evidenced by an impressive 82% ad recall rate, 
surpassing many other advertising channels.

While traditional out-of-home (OOH) still holds its 
ground for impactful, brand boosting campaigns, 
DOOH takes the lead when it comes to delivering 
more targeted and measurable results.



Traditional

Always on | Eye-catching | Long-term Data-driven | Real-time | Quick activations

Digital



of total OOH ad 
spend by 2027

projected growth 
in 2024

recall on 
out-of-home ads

By the 
numbers

find OOH ads 
useful

view billboard ads 
favorably

of viewers take 
action

increase in brand 
trust

improvement in 
customer loyalty

increase in consumer 
perception

The DOOH market is growing 
rapidly, bringing with it a host of 
new formats and opportunities for 
marketers.
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The fundamentals

of

DOOH advertising



DOOH venue 
types
One of the best parts of DOOH is that it creates 
the perfect balance between captivating your 
audience without feeling invasive. They work 
because, when done right, they’re ads that don’t 
feel like ads. 

It achieves this through a diverse range of 
screens, so that an ad can either adapt to the 
surroundings or grab attention, depending on its 
goal. The different screens are categorized into 
three venue types: Large format, place-based and 
point of purchase.  

Large Format

Place-Based 
Media

Point of 
Purchase



Large 
format

Large format DOOH screens can 
come in various shapes and 
sizes, ranging from large LED 
billboards along highways to 
oversized screens in city 
centers, shopping malls, and 
transportation hubs.

These larger-than-life screens 
have the power to create 
memorable moments and leave 
a lasting impression on your 
audience.



Premium 
street 
level
Street-level screens are 
strategically placed in urban 
environments. These screens 
are designed to capture the 
attention of people passing by, 
engaging them with dynamic 
and targeted content. 

Street level DOOH screens can 
take various forms, including 
digital billboards, interactive 
kiosks, digital posters and 
more.

LARGE FORMAT



Transit 
screens
Strategically placed transit 
screens cater to commuters and 
travelers, presenting marketers 
with a chance to deliver 
personalized messages to 
audiences on the move.

LARGE FORMAT



Place-based 
media
Place-based screens become a 
seamless part of your 
audience’s day by placing your 
brand where they naturally go 
without it feeling distracting. 

It acts as your brand’s 
storyteller, crafting messages 
tailored to specific locations 
when and where it’s relevant.

Place-based media includes 
locations in bars, gas stations, 
gyms, office buildings and 
more. 



Point of 
purchase
Influence shoppers at the 
moment buying decisions are 
made, at the point of purchase 
(POP). 

Whether in the aisle or at the 
register, 70% of buying 
decisions are determined 
in-store. With every ad, your 
brand’s narrative unfolds at this 
critical moment, tipping the 
scales in your favor.

PLACE-BASED



 

 

 

 

How to access DOOH
There are two ways to access DOOH inventory programmatically

Open exchange

● Use programmatic advertising to access to scale 
across all inventory types

● Best application of an audience-based buying strategy

● Great for extending your strategies across 
mobile and other channels

● Full transparency by media owner & lat/long & ability to 
include/exclude by media owner 

● Include multiple/all media owners within a 
category without additional setup work

Private marketplace

● Priority access to 
high-demand inventory

● Great for choosing 
specific placements that 
fit your campaign goals

● POPs available from 
select media owners

● Pre-packaged deals that 
don’t require negotiations

● Great for buying custom 
packages of inventory put 
together by media owners

● Access to select 
inventory not available on 
the open exchange

1:1 1:Many



High brand 
exposure

Enhanced targeting 
capabilities

Real-time 
optimization

Fast campaign 
launches

Reliable metricsMore creative 
opportunities

Programmatic 
advertising
Programmatic DOOH combines the strengths of offline 
and online advertising strategies by leveraging 
technology to automate the buying and placement of 
DOOH ads.

Enhanced targeting allows you to reach audiences at 
key moments, increasing brand exposure through 
stunning creatives and contextual relevance. By 
avoiding the time is takes to contact each media 
owner, you’re guaranteed fast campaign launches, 
keeping up with today's fast-paced consumer 
environment. 

If you're seeking a strategic and engaging brand 
journey, programmatic DOOH is the go-to solution. 



Top 
benefits
Programmatic DOOH is a powerful 
advertising tactic. From precise 
targeting to real-time optimization, 
its topline benefits redefine how 
brands connect with audiences.

Higher brand exposure
When you combine stunning 
creatives with contextual 
relevance, you branding is 
noticed and remembered by 
more consumers.

Real-time optimization
Monitor performance and 
analyze data on the fly so you 
can tweak messaging, adjust 
creative elements, and fine-tune 
targeting as the campaign runs.

Quick turnarounds
Need to roll out an ad campaign 
ASAP? No worries. You can 
upload, schedule, and launch 
your campaign within the same 
day.



Planning

a DOOH campaign



It’s starts 
with 
location…

…and ends with 
beautiful, relevant 
creatives



Targeting 
strategies

Launching a successful campaign lies in knowing 
where your audience will be and when. This is 
possible by partnering with a DSP that uses location 
data to analyze consumer movement patterns and 
create audiences based on the places they visit. 

You can use that location data to create the 
movement patterns of audiences based on a variety 
of data sources.



It’s all in a 
day’s journey

Consider the daily journey of public 
transit commuters - morning train 
rides, office hours, evening unwind at 
a bar. 

DOOH allows you to understand 
these patterns and automates 
displaying your ads precisely where 
and when they’ll make the biggest 
impact - and nowhere (or when) that 
it won’t. 

6 A.M. COFFEE SHOP
7:30 A.M. TRAIN 

STATION

9 A.M. OFFICE

5:30 P.M. GYM 7 P.M. BAR

9 P.M. TRAIN 
STATION



Maximize ROI: Your ads only run where they will 
most efficiently reach your audience, eliminating 
wasted media spend. 

Many contexts, major impact: Reaching your targets 
across a variety of venue types integrates your 
message into many moments throughout their day. 

Your strategy on any channel: Apply the audiences 
strategies that work best for your brand’s 
omnichannel programs, now in DOOH.

Precise planning, 
in action 



Targeting 
tactics
DOOH allows you to hit the 
bullseye every time with tailored 
content based on location, time, 
weather and more. 

Geography
(Zip codes; DMAs)

Point Radius
(Distance around POIs)

Weather Triggers
(Local conditions)

Dynamic
(Real-time creative)

Time of Day or 
Day of Week



Use your 
own data 

Combine CRM data with financial 
data to identify ideal audiences 
for an upcoming product launch

Promote loyalty or referral 
programs to your most frequent 
shoppers

Use transaction data to target 
frequent shoppers of a large 
retailer with personalized offers 

Retarget consumers on mobile 
with savings and promotions to 
keep them engaged 

Safely ingest the consumer data 
you own (also known as first-party 
data) and transfer it into audience 
segments to safely reach your 
consumers as well as people who 
move similarly to your current 
customers, out there in the world.



Take OOH into other 
channels…

…with 
retargeting 

strategies to 
speak to your 

audience 
everywhere

MEASUREMENT SOLUTIONS FOR DOOH



DOOH 
meets 
mobile 
retargeting 
Bridge your OOH ads with your 
audience's digital world. Use 
the device IDs of consumers 
exposed to your OOH campaign 
for use in retargeting across 
diverse channels such as TV, 
online and social media. 

Your brand stays aligned with 
your audience's digital 
footprint, making every 
encounter of your message a 
continuation of their OOH 
experience. 



Creative 
strategies

With DOOH, marketers can adapt their 
messaging in real-time, ensuring that the ad 
remains relevant in any context. 

Whether adjusting to specific demographics 
or even time-sensitive promotions, the 
versatility of DOOH allows marketers to 
engage their audience with content that is 
tailored to maximize impact and relevance.



Use of 
video 

In Digital Out-of-Home 

Dynamic
OOH
Serve the most relevant ad 
content to viewers every time. 

With dynamic creative, your ads 
can seamlessly adapt to the 
place and the moment, 
changing messages and images 
based on data like:

NEAREST STORE

COUNTDOWNS

SPORTS SCORES

WEATHER



Weather 
targeting
The weather isn't just a 
small-talk topic; it's a silent 
influencer in our choices and 
attitudes as consumers. 

With weather triggers, you can 
respond in real-time to weather 
conditions to impact your 
audience's behavior. Matching 
your ad creatives with the right 
weather helps your ads feel like 
a natural part of the 
surroundings.



Use of 
video 

In Digital Out-of-Home 

Video in 
out-of-home

Movement can draw attention 
and increase engagement with 
a DOOH ad. Including video 
within DOOH creatives can drive 
greater impact. 

However, to avoid viewers 
missing key information, 
advertisers should adapt the 
type of motion based on the 
average dwell time. 



Measuring

a DOOH campaign



Measure 
results to 
plan your 
next move

Evaluating the true ROI of out-of-home media 
requires two things: pinpointing when and where 
your ad played and who witnessed it (exposure), 
and understanding how that exposure translates 
into real-world actions for your brand.

With a precise view of the real impact of your 
campaign, you can turn insights into action for 
informed marketing decisions.



From awareness 
to your bottom 
line
While OOH has historically been used as an 
awareness driver, today the world’s leading 
brands are using it to drive a variety of marketing 
results across the entire funnel. 

DOOH offers a suite of measurement solutions 
that makes it easier than ever to evaluate the 
impact of your campaign on consumer behavior by 
measuring and analyzing how audiences were 
exposed to your ads. 

Brand Study

Foot Traffic

Online Conversion

Sales Lift



Let’s start from the 
top!

Brand Study 
Market Pulse

OTS 

MEASUREMENT SOLUTIONS FOR DOOH



ConsiderationAwareness

Referral Intent

EngagementFavorability

Brand study
Whether you aim to gauge brand awareness 
against competitors or understand your 
consumers' intent to visit your stores, brand 
studies provide invaluable insights into how 
your DOOH campaigns impact top-of-funnel 
results.

Brand studies are particularly effective for 
evaluating campaigns focused on:

Category Promotions

Product Launches

Brand Sentiment



Opportunity to 
See Study (OTS)
The Opportunity to See (OTS) study, similar to 
a brand study, explores brand metrics such as 
awareness, consideration and consumer 
intent.

Unlike a brand study where the test group is 
based on verified campaign exposure and 
compared to a control group, in an OTS study, 
the test group consists of individuals present 
in the market where your media is running.

This methodology provides insight into the 
organic impact of your campaigns.



Market pulse 
study
Get a comprehensive check on your brand's health 
in the markets where your DOOH campaigns are 
live with Market Pulse studies. 

Dive into demographic breakouts for additional 
insights, empowering you to make informed 
decisions about future audience and targeting 
strategies.

Market Pulse studies help you measure: 

Awareness

Consideration

Purchase Intent



From ad exposure to 
store visits…

MEASUREMENT SOLUTIONS FOR DOOH

…measuring 
foot traffic   



Measure how 
your ads drive 
foot traffic
Foot traffic studies quantify the lift in visits to 
your brand's physical locations, so you can 
understand how your ads influence people to 
engage in-store and in-person. 

Key metrics to measure your campaign’s impact 
include:

Overall Lift in Foot Traffic

Campaign Store Visit Rate

Store Visit Rate by Medium

Store Visit Rate by Venue



From the physical to 
the digital…

…measuring 
online 

conversions

MEASUREMENT SOLUTIONS FOR DOOH



Measuring how 
DOOH drives 
digital results
Web conversion studies connect the impact of 
your OOH campaigns with the digital world, 
measuring effectiveness across online KPIs. 

From web conversions to app downloads and 
in-app actions, these studies demonstrate how 
OOH initiatives translate into digital results.

Site-Level Activity 
Learn how many consumers are visiting your site 
after being exposed to DOOH.

Web Conversions
View how many exposed consumers are signing up 
or making purchases.

In-App Behavior 
See in-app metrics, such as lift in activity or orders 
after DOOH exposure.



POWERING THE FUTURE OF DIGITAL OUT-OF-HOME

Get to the bottom 
line…

…with sales 
lift studies

MEASUREMENT SOLUTIONS FOR DOOH



Sales lift for 
CPG brands 
From measuring your campaign’s influence on 
consumer purchase behavior to understanding 
sales lift across leading U.S retailers, you can get 
answers to some of the most pressing 
questions about your campaign: 

What was my 
overall campaign 
sales lift? 

Is my audience 
spending more
per purchase?

Which products 
drove the most 
sales? 

Should my campaign 
be rolled out 
nationally? 



Working

with Vistar Media



Vistar Media is the home 
of out-of-home.
OOH campaigns inform, entertain, attract - and they can change 
the course of someone’s afternoon. 

At Vistar Media, we facilitate that serendipity hundreds of 
thousands of times a day. 



We built the first truly 
intelligent platform for OOH.

Demand-Side Platform Supply-Side Platform

Vistar’s DSP connects marketers to 
the largest network of ad space in 
OOH. 

Built to power the programmatic DOOH 
ecosystem, today it’s used by 
marketers to launch campaigns that 
leverage hyper-contextual storytelling 
to capture a better kind attention. 

Vistar’s SSP brings automation to 
physical ad space in order to make 
OOH bidding and buying more efficient 
to marketers at scale. 

OOH thrives on breadth and ability to 
make a campaign part of the physical 
world; with Vistar, buyers can focus on 
generating moments of serendipity 
and discovery that don’t just create a 
positive impression, but genuinely 
lead to action.



Demand Side Platform

Advanced DSP for OOH campaign 
planning, activating & reporting

Omnichannel Partners

Partnerships with leading DSPs 
to add OOH to their mix

Supply Side Platform

Programmatic transactions for 
media owners

And solutions to enhance the 
entire OOH ecosystem.

A programmatic marketplace, bringing 
data-driven OOH campaigns to life.

Enterprise tech to run sophisticated 
networks of digital screens.

Cortex

Vistar’s CMS, offering device & 
content management for digital 

signage networks

Ad Server

Inventory management tools to 
run a DOOH advertising business



Connect with your 
audiences…

…in any moment, 
on every screen 
out there.



We’ll see you out 
there. 

For more information on 
Vistar Media and DOOH, 
visit www.vistarmedia.com 

http://www.vistarmedia.com

